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DorHn's Glory -18ct white
gold, boulder opal. rubies,
sapphires and emeraLds

he stone
111\\\1 \

Diamonds might be a girl's best friend. but opals are

catching the eye of jewellery designers with attitude.

WORDS SUSAN SKEllY

KINGSLEY WALLMAN'S GOAL in life is to funk up the Image ofllie opal. too often
associated with cheap boomerangs and kang<lroo skin purses. The founder. with his
architcct wife Genevieve Ulley. ofcontcmpomry )c\vellery studio Venerari (the word is
derived from Latin. meaning "to venerate- or ~adore-). Wallman finds it hard to

understand why.....-hen Australians areso modem in their approaches to food. wine and
apartment living. they can be -trnppcd in their preoccupation wiLb Victorian pastichc­

when it comes (0 ;ewellery.
"Theopal Is quite an outmgeous and luminous Slone," says Lilley. "It reminds me ofthe

ocean and it has a calmness that faceted gems don'l have. It also defies logic because It is

such a thin layer, such a stmngething."
Veoernrt's designs are strong. modem and arresting. and incorporate both high­

quality opals and coloured gemstones with depths you could almost dive into. In his
elegant jewellery enda\'e in Sydney's Strund Arcade. Wallman is wearing one ofLiUey's
rmcst creations - Doreen's Glory. a ring set with an impressive opal (which Wallman's
father mined 30 years ago) that "bleeds" into a mesh orOny sapphires and emcmlds on
one side and sapphires and rubies ()[l the other. giving the effect ofa wave flash with each
movement ofthe hand II won second place in the opal section of the 2006 Auslmlian
Jewellery Uesign Awards. sporu;ored by theJe\\'el.1ers Association ofAustralia. Erst pIacc
went to another Venerart design called Opillace, a necklace of 40 interconnected gold
shapes anchored by nineQueensland boulder opals.

Since then the pair hus continued to push t.heenvclope in opal design. as well a~ designs
using qU<.Jlity semipreclous gems and unexpected stones such as rutilatcd quartz. whleh
resemble>fosslUsedgiass. This is a teamthatis ~aboutcolournotOash". Wallman removes
a signature piece fnxn its display case. It is a geometric assemblage of W"dtermelon and
raspberry tourmaline. amethyst. peridot.. tsavorite gamet, blue topaZ. sapphire and >
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ametrine. It's called ManhattanSkylineand has the kind ofvibrant 24/7energy
that ODC would expect from such a title. •

All this is a long way from theMe of the flrstKingsley Wallman, who was
a lawyer dealing with acquisitions and mergers based in California, a frequent
flyer 011 the UK-US route. But becoming a gemolog:isl: and businessman was a
neal segue. When the multinationalcomm~tionscompany he worked for
in the US was sold in 2003, Wallman lost his job and took offtraveUing around
the US. Somewhere near Texas. he decided he had become disenchanted with

. law and didn't wanlto go back to It.
He came up \llitb i:hree business Ideas: one was being an art dealer. one \V<lS

restoring historic racing cars-heand rilleyshareapassion lOr Alfa Romeos and
car rallies; and the third was gems.. The gems woo.

Wallman probably didn't know it at the time. but In 1997, while living in

London. his gift of an Australian sapphire to Lilley had been the first step
towards his sea change. At the time. Lilley, whose architecture proctice

designs everything from homes to shops, furniture and Interiors,wa~ in
a quandary: she.rarely wore make-up or jewellery- there was fonn, but
where was the functioo? She put the stone in her pocket and wondered
what to do with it EventualJy she cameup with a design that was fluid
and sculpcurnl, modelled tt inPlay-Doh and posted it home to Sydney to
be made loto a ring. It was the prototype of what became a signature
range ofl1owlng. extruded shapes.

Back in Australia in 2004. waUman reaUsed something had fundamentally
changed in the decade he had been away. ~Australia had really opened up to
what was happening globally - in food., architecture, people liVing 10 expensive
modem apartments. OJlturaI cringe bad receded. Australian designers were

recognised as being at the pointy end of the market. But it hadn't happened in
jewellery.~ 'There \\'fre a handfulofinnovativeopal jev.'ellers. b.n thestonetendOO
to be. says Wallman, "thenmtoCthelitter~,

LIlley,wbohadDOpreviousexperiencein~d~design,sctaboutchanging
that with herdesigns, which shcsays are morean uapprooch~ than an "aesthetic".
"What rdo is modem. It tends not to be overly decorative, buut needs to be rich.
to usefabulous materials in a luxurious way."

She uses mostly the more bespoke square and rectangular opals.'Queensland
boulderopals and blackopals. from lightning Ridge, make up ooly five per cent

oItota1..,.J production. They are the opals Ven<=i ""'. SaY""Iey. '"Theopol
isauniqudyantipodea.nstooeandneedsJObetreatedwithloveandmorercspecl:
than iscurrently the case. People need to be Intrigued by it.~ S

Clockwise from above: Kingsley
Wallman and Genevieve lilley;
the award-winning Opalace;
Manhattan Skyline ring
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